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Partnering with IFA

IFA is the leading voice for the Australian interior fitout industry. With its roots firmly planted

in local industries, the organisation is structured with the current and future needs of its

members firmly in mind, supporting and encouraging them to achieve the highest standards of
workmanship and customer service, whilst advocating for the professional recognition of the whole

industry.

Partnering with IFA provides a unique opportunity to
deliver your message to a targeted audience locally,
regionally and nationally. If your organisation has a
strong interest in the fitout industry, its manufacturers,
suppliers, service providers and subcontractors,

it would hugely benefit you to form a strategic
partnership with IFA.

Active participation with IFA and attendance at
its events presents a unique opportunity for you
to develop local and national networks, build
relationships with members, industry leaders, key
stakeholders and peers.

Your partnership with IFA will expose your
organisation to key decision makers. It will also allow
you to showcase your products and/or services to a
captive audience.

This partnership prospectus allows your organisation
to secure the best possible exposure to our members
and industry affiliates, within a budget that suits you.

If there are any elements that would complement
your marketing strategy, but are not listed, please
contact us to discuss further.

Take advantage of the valuable exposure and
recognition on offer through a mutually-beneficial
partnership with IFA.

“After joining IFA as a member back in 2006, we could see the strong benefits of networking with
other various industry related companies and fit-out members within this organisation both on a
personal level and business level. As a National Platinum Partner, we've been able to grow our reach
within the interior fitout industry, gaining company exposure and brand recognition over many years.
There are always opportunities to build on existing relationships and embrace new relationships that
additionally assist to educate members about our brands and, in turn, grow our business. With many
of our team involved in various state committees, we relish in helping to bring events together and
support IFA and its members. With the last couple of years throwing many obstacles everyone'’s way,
we're looking forward to this year with enthusiasm.”

Brett Worden
Managing Director, Austaron Surfaces




What is IFA?

The Interior Fitout Association (IFA) is the Australian interior fitout industry’s premiere industry body.

Independent research and data supplied by the Construction Industry Forecasting Council indicates that the
total value of non-residential construction involving shop & office fitouts across Australia is currently valued at
around $10 Billion per year.

IFA has been a national body since the late 1970's (originally as ASOFIA) and has around 700 members across
the many disciplines of the sector. These include a mix of highly regarded shop & office fitters, commmercial
builders, architects & designers, manufacturers, suppliers, service providers and subcontractors of all types
servicing the industry.

Our members and partners work together to provide important information and education pertinent to
the industry; via industry networking opportunities and by celebrating and promoting the achievements of
members.

The Association consists of state-based divisions, which are operated by dedicated volunteers who organise
meetings, trade nights, networking and award events. The state divisions feed into the national body which
coordinates initiatives such as:

Marketing

Partnership and stakeholder relations
Strategic communications
Prestigious award programs

Training

Events - state and national

National conferences

OUR FOLLOWERS

IFA's contacts include key decision-makers from a wide range of industries, as indicated by the breakdown
below:

Specialist Contractor
5%

Cabinet Maker / Joiner
17%

Shop / Office Fitter
24%

Designers & Architects
16%

Service Provider
7% Educational Training Students
1%

Manufacturer / Supplier )
1% Retailer & Centre Managers

19%




Our audience

Website ~ AUDIENCE TRAFFIC EVENT COUNT

1JAN -1 DEC 2025 22k O5k 11m

Unique Users Page Views Events
GENDER WHERE NEW USERS COME FROM

Organic Search
Direct

Referral

Organic
Shopping

Organic Social

® FEMALE e MALE

50.6% 49.4%

Social Media

AS OF 1 DEC 2025

Facebook followers Instagram followers
1,324 2,399

Age & gender @
Age & gender ©

30%

m | [—

25-34 35-44 45-54 55-64 65+ 0%

Men W Women
62.1% 319%

Linkedin followers Visitor demographics @

4,387

95,562

3 Construction - 82 (32.3%)
Impressions

2,810

. Staffing and Recruiting - 20 (7.9%)
Reactions

Marketing Services - 19 (7.5%)

Business Consulting and Services - 14 (5.5%)

Furniture and Home Furnishings Manufacturing - 14 (5.5%)
Interior Design - 10 (3.9%)

IT Services and IT Consulting - 10 (3.9%)

Interior Fitout Magazine

KEY METRICS

Ol Open Rate: 43.1% (well above industry norms)

& Click-Through Rate (CTR): 25.2%

@" Click-to-Open Rate (CTOR): 25.8%

~ Audience: Highly engaged, action-oriented readers.

Print + digital + expected pass-on rate =
estimated readership of 20,000.




Our activities

IFA PASSIONATELY BRINGS TOGETHER OUR COMMUNITY THROUGH A VARIETY OF ACTIVITIES,
INCLUDING:

IFA National Conference (held every 18 months) which includes the highly anticipated and well attended Gala Awards Dinner.

Interior Fitout Awards (held every 18 months) celebrates and promotes the highest standards in workmanship. The awards
program determines the very best projects completed with Australia over an 18 month period.

Design Awards (held every 18 months) recognises excellence in interior design.

Apprentice Awards (held every 18 months) provides the chance to recognise the next generation of industry professionals and
celebrates the high standards evident in the shopfitting industry sector.

Communications to the industry and members, primarily via:
Interior Fitout Magazine (quarterly)
Member eNews (monthly)
Website
Social Media — Facebook, Instagram & Linkedin

Media Releases & EDMs

A comprehensive annual state-based event calendar:
» Golf Days

Trade Nights/Expos

Breakfast Meetings & Lunches

Gala Nights/Award Nights

Annual General Meetings

Speaker Events

In addition, IFA’'s strong affiliation with educational institutions and leading professionals across Australia, provides access to
relevant and important education and training opportunities for members and partners, via guest speakers, training courses,
seminars, conferences, industry meetings, training boards, and career days through TAFE.




Partnership packages

Inclusions

IFA Membership

Your logo

On IFA event collateral

On all IFA EDMs

On social media alongside welcome or renewal message

On Member eNews alongside welcome or renewal message

Within membership directory (digital and print)

On all company presentations

On Association signage, used at meetings, activities & events

In each issue of Interior Fitout magazine (digital and print)

On the scrolling sponsor banner of IFA's website homepage

Interior Fitout Magazine

Space within Interior Fitout magazine (digital and print)

Events

Exclusive sponsorship of the IFA Interior Fitout Awards

Sponsorship of the IFA Design Awards

IFA National Conference sponsorship credits

Complimentary delegate registrations to the IFA National Conference

IFA National Conference package inclusions

Event credits for use across 5 divisions — for event ticket purchases only.

Complimentary trade display at the IFA National Conference

Complimentary trade display across all major states when a trade show is held

Tee or hole signage at a golf day in each state (or sponsorship of a similar value for a social event
other than golf). Includes one sign at one tee or hole only.

Webinar - repurposed on all social platforms and IFA Content Hub

Access to IFA Inner Circle

Digital

Listing on the sponsor page of IFA's website

Listing in the Product Showcase on IFA's website

*In one state of your choice.

1 Only on EDMs for your state.

4 Content can be split over multiple issues (e.g. 2 pages can be used as 4 x ¥4 pages over 4 issues).
+ Complimentary golf hole sponsorship in two states of your choice.

4 Complimentary golf hole sponsorship in one state of your choice.




DIAMOND

PARTNER

ELITE
PARTNER

MAJOR
PARTNER

ASSOCIATE
PARTNER

STATE
PARTNER

National Member

National Member

National Member

National Member

State Member*
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v v v v V't
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v v v v
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Premium placement Tst tier placement 2nd tier placement 3dtier placement State placement

v v v v
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4 pages4 2 pages4 1v2 pages4 1% page Y5 page

$40,000

$7,500

$15,000 $10,000
4 2 2 1
v v

6,000 5,000 2,000 1,500 750

v v v v
v v v v
v v v v VA
v
v v
v v v v v

4 listings 4 listings 3 listings 2 listings

CONTACT THE IFA NATIONAL OFFICE FOR PRICING




IFA STRATEGIC PLAN
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MISSION

To raise standards,
support, promote, and
represent the interior fitout
industry in pursuit of
recognition as a truly
professional industry

sector.

VY 8

VISION

An association that is the
strength and leading
authority of the interior

fitout industry.
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OBIJECTIVES

+ IFA members are supported by
an association that is the
leading provider of services for
the interior fitout industry
To grow and retain members
To grow and retain partners

To be the provider of industry

education and support products

for the interior fitout industry.
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COMPETENCIES

« Effective board, well-
governed, strong leadership
Industry-wide communication
supports members’ interests
and increases capability
Foresight to identify industry

challenges and opportunities.

4

IFA BRAND
Position IFA to all
stakeholders as the
leading provider of
services for the interior

fitout industry.

IFA
MEMBERSHIP
SERVICES &
SUPPORT

To grow and retain IFA

members in line with

IFA
PRODUCTS &
OVERSIGHT

IFA is the go-to provider of
industry education and

support products for the

IFA INTERNAL
CAPABILITY

IFA has capable staff ready
to deliver the IFA brand,
supported by robust

processes and procedures.

IFA EXTERNAL
CAPABILITY

IFA is recognised by
government and by those
with whom we seek to

partner, as the pre-

budget targets — gaining

recognition within the

sector that being a member

contributes to long term

business success.

interior fitout industry

sector.

eminent voice of the
interior fitout industry in
Australia, and for our
collaborative working
style with external
stakeholders.




IFA National Partners

ELITE PARTNERS

) mypnpanvme & ForestOne”

DOOR SYSTEMS Specified Responsibly

MAJOR PARTNERS
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SURFACES AND SHUTTERS MABLOY
NATIONAL POWER TOOLS & ACCESSORIES SPONSOR

@& BOSCH

PROFESSIONAL POWER TOOLS

ASSOCIATE PARTNERS

Laminex NEXVIA. Midland.

Qo (tbenmedy DECOY pentdircn

BUILDING CONSTRUCTION |

Professi |
COVERFORCE pcg Cortrieamion
Smart Insurance Solutions Group

FORESTRY"

STATE PARTNERS

(i)~ > Done &Dusted. ====RIVERS

DEMOLITION Advice and Insurance wa. sign & print management

ENERGY PARTNER

CHOICE

FOLLOW US

Facebook: @InteriorFitoutAssociation
LinkedIn: Interior Fitout Association
Instagram: interiorfitoutassociation
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